Promoting awareness of Cl:
why and how?

Consumer
Led Advocacy

Influencing the Influencers







Consumer
Representative
Training




Roles of health consumers and providers

The NZ health system and government
Levels of consumer engagement

Media Training and utilising personal stories
Understanding Health Economics

Public Speaking, Communication, Networking,
Negotiating, and Influencing

Effective participation in meetings: Tips and tools
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Pindrop added 11 new photos.
Tweets Tweets &replies Mec« 33l 14 August - © Ty
on Lxy
«=%.  Pindrop Found... - 5/05/17 It's been a fab few months filming ar] b4 A1
P The power of cochlear photographing with amazing Cl clier' o heieit
<« implants to break the sound: for our upcoming campaign #HearM| ) =

inaloss Watch this space...
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